
 
Festivals and Tourism Meeting 

Ljubljana, 11 April - 15:00-17:00 
 

 

As a network of festivals, EFA aims to connect festivals and the tourism sector to inspire each other’s 
work and objectives. The main focus of the meeting is to see how festivals can contribute to 
attractiveness of a destination and how they can contribute and benefit from promotion campaigns 
by tourism organisations. How can the content of thousands of festivals in Europe improve the work 
of tourism boards and organisation?  
Many of tourists immerse themselves in the destinations cultural offer: tours, festivals, events, museums, theatre, 

sights and sounds. With over a billion tourists annually worldwide, tourism has become a significant economic, social 

and cultural force. Festivals are particularly suited for tourism. Unlike many other cultural forms, Festivals bring a 

destination alive, shows it in its most vibrant nature, allows connections with its citizens and offers a unique 

experience of a destination. The presence of festivals signifies that city or region is proud of its culture. 

Moderated by Hermina Kovacic (communication expert and journalist) 

- Welcome by Jan Briers | EFA President 

- Introduction by Petra Stušek | Managing Director of Ljubljana Tourism and Vice-president of 

European Cities Marketing Association 

How to create a dialogue between the cultural and tourism sector 

- Presentation by Geert Cochez | Deputy CEO visit.brussels 

- Presentation by Sjoerd Feitsma | Deputy Mayor Leeuwaarden;  coordinator Leeuwarden-

Friesland European Capital of Culture 2018 

Discussion panel moderated by Hermina Kovacic with interaction from the audience 

 How would you define “cultural tourism”? 
 What is the percentage of the foreign visitors at your festival and what have you done to 

raise it?  
 How much does an average festival visitor – cultural tourist spend per day in your city and 

for the tickets? How long does he/she stay in your city because of the festival?  
 Can you share with us your experience of the collaboration with the local incoming tourist 

organisations, hotels, restaurants? Do you create joint products?  
 Do you cooperate with other cultural attractions and organisations in your country? 
 Where developed recently in your city any special tourist products that include culture / 

your festival?  
 What is the impact of your festival on the local / regional economy and what were your 

measures to achieve it?   
 What is the percentage of the state / local government funds, sponsorships and your own 

revenue (tickets, rentals ecc.) in the festival’s budget? Are you supported by the local 
/national tourist organisation to attract the tourists? 

 How much from the budget do you spend on promotion?  
 What kind of promotion do you use? What do you think about the digital content marketing, 

social medias? 
 In the modern tourism, it is all about the innovative experiences and storytelling. How do 

you enrich the festival’s program with them?  
 How do you see the influence of the new technologies – digitalization of the cultural 

heritage, virtual reality, block-chain technologies – on your festival and the future of the 
cultural tourism?  


